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Member Organizations
1000 Friends of Maryland
The Accokeek Foundation
Alliance for the Chesapeake Bay
American Chestnut Land Trust
Assateague Coastal Trust
Audubon Naturalist Society

of the Central Atlantic States
Bay Ridge Trust
Chesapeake Audubon Society
Chesapeake Bay Foundation
Chesapeake Wildlife Heritage
Clean Water Fund
Eastern Shore Land Conservancy
Echo Hill Outdoor School
Future Harvest - CASA
Howard County Conservancy
Irvine Nature Center
Lower Shore Land Trust
Maryland Ornithological Society
Mid-Atlantic Council of

Trout Unlimited
National Aquarium in Baltimore
The Valleys Planning Council
Wildfowl Trust of North America

Dear Colleague:

The health of our environment and quality of life is a critical priority for our community, our
state and our country. According to a survey published in the Baltimore Sun in January 2004,
59% of Maryland voters believe that the state should “work hard to protect the environment,
even if it might cost some jobs.” An easy way for corporations to align with their citizens’
concerns is to partner with the Environmental Fund for Maryland. The Fund is comprised of
twenty two leading environmental organizations based in Maryland working at the local, regional
and state levels. The Environmental Fund for Maryland funds these organizations through their
patticipation in employee payroll deduction campaigns organized in the wotkplace. Employees
who choose to give to the Environmental Fund for Maryland can support issues related to energy
conservation, smart growth, pollution prevention, air and water quality, education, wildlife and
land preservation.

Since the Environmental Fund for Maryland’s founding in 1993, employees across the state have
generously pledged time and money to the important work of member groups. Contributions to
The Fund and its members are growing exponentially as more and more businesses and local
governments move to place the environment alongside human service chatities such as United
Way and other approved charities as a key recipient of employee pledges. The Environmental
Fund for Maryland now participates in several campaigns in Maryland including Prince George’s,
Frederick, and Montgomery Counties, National Cooperative Bank, Whiteford, Taylor & Preston,
as well as the Baltimore City Campaign and the Maryland State Charities Campaign.

The following pages highlight our member groups, existing campaigns and combined campaign
information. The Environmental Fund for Matryland would value the opportunity to participate
in your employee giving campaign and promote awateness and funding to protect the health of
Maryland’s environment and its citizens.

I will contact you next week to set up a appointment to discuss the benefits of offering an
environmental choice in your workplace giving campaign. Feel free to contact me with any

questions. I look forward to working with you.

Sincerely,

Shannon M. Baker
Executive Director
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Benefits of a Combined Campaign

The Environmental Fund for Maryland can help employers develop effective workplace campaigns that provide
both employers and their employees several important benefits.

FOR THE COMPANY:

e Environmentally friendly — The Environmental Fund for Maryland offers employers a simple avenue to
lend their leadership and support in protecting the health of our environment and quality of life.

e Increased participation and giving — Expanded campaigns have been shown to stimulate giving and
participation by attracting new donors and encouraging current donors to give more.

¢ Broader support for many issues — Combined campaigns which include an environmental choice support
services that are important to the county, its employees, the community and the world.

e Ease and effectiveness in administration — Workplace campaigns are efficient and easy to administer.
Adding Environmental Fund for Maryland will require minimal staff time to integrate.

e Revitalized workplace campaigns — Combined campaigns help revitalize campaigns by giving employees
a choice in the variety of causes they can support through workplace giving. According to a survey
published in the Baltimore Sun in January 2004, 59% of Maryland voters believe that the state should “work
hard to protect the environment, even if it might cost some jobs.”

FOR THE EMPLOYEE:

e Improved employee relations — Employees feel more closely connected to employers that are sensitive to
their interests and empower them through choice.

e Greater employee satisfaction — A variety of choices gives employees a greater sense of satisfaction when
they are able to give to organizations that address issues that are important to them.

e Convenience — Employees retain the convenience of payroll deduction while making informed choices
about which organizations they want to support.

¢ Greater community involvement — Campaign information about charitable organizations expands
employee’s knowledge about their community and issues that have an impact on them.

e Reduction in perceived pressure to give — A campaign focused on education and voluntary giving to
charities important to employees seems less pressured than the traditional campaign with limited or no
choices.

e More giving options — Combined campaigns expand opportunities for employees to support more
organizations that are important to them.

FOR FEDERATIONS, CHARITIES AND THE COMMUNITY:

e More resources — Combined campaigns make more resources available to address clean air, clean water,
smart growth, energy conservation, stewardship education and preservation of wildlife and open space.

e Greater opportunities — Greater distribution of information increases the opportunities for volunteers and
expands the resources of worthy organizations.

e Increased partnership — Combined campaigns encourage communication and cooperation between
charitable organizations, helping to reduce duplicate efforts and build more effective partnerships.
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Participating Workplaces

The Environmental Fund for Maryland participates in the following workplace giving campaigns:

Public Campaigns:

National Capital Area Combined Federal Campaign
Central Maryland Combined Federal Campaign
St. Mary's County Combined Federal Campaign
Frederick County Combined Federal Campaign

Combined Federal Campaign of the Eastern Shore

Maryland State Charity Campaign

Baltimore City Combined Charity Campaign
Frederick County Combined Charity Campaign

Frederick County Public Schools Campaign

Montgomery County Employees Campaign

Prince George's County Government Employees Campaign

St. Mary’s County Employee Charity Campaign
Worcester County Employee Charity Campaign

Private Sector Campaigns

REI
Sears
United Health Care
Whiteford, Taylor, & Preston
National Cooperative Bank
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